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Land Acknowledgment

We acknowledge UBC Vancouver campus is situated 

on the traditional, ancestral, and unceded territory of 

the Musqueam people.

We also recognize the Coast Salish people on whose 

territory the UBC Dairy Education and Research 

Centre is situated in Agassiz, B.C. We acknowledge 

this is the traditional, ancestral and unceded territory 

of the Pilalt and Sts’ailes tribes, and their 

descendants who are part of today’s local First 

Nation’s communities. 
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What is a brand?

vs



Why is branding useful?

It makes us relatable. 

We create a connection to our audiences through our voice 

and tone. 

It helps us communicate consistently. 
We can deliver messages about our people, programs and 

research consistently in every market, across every 

platform. 

It creates a consistent experience. 

Our brand personality helps our prospective 

audiences know what to expect when interacting with 

us at every touchpoint.



Brand Value, Purpose, 
Positioning



Why would someone choose LFS?

6

Our Promise               

Creating positive change in personal, 

community and planetary health. 

Our Value Proposition 

UBC Faculty of Land and Food 

Systems addresses urgent global 

issues by combining science and 

social impact for just and sustainable 

solutions in agriculture, nutrition, 

health, food safety and food security.

Our Vision

Balancing our food system and planetary health to create a better world.
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We believe knowledge, collaboration and care 

are required to solve the great challenges our 

people, plants, animals, and planet face.

Our educational programs, research and 

partnerships respond to a world where 

changes in climate, land use, and 

environment demand scientific and 

compassionate solutions.

Brand Purpose

Empowered people are our greatest natural 

resource in the race to create a sustainable, 

equitable and healthy world.

We equip passionate, purposeful people with the 

science, skills and connections to challenge 

ideas, embrace complexity and change the 

systems that govern agriculture, food security, 

nutrition, and animal welfare.

How do we operate?Why are we here?



Brand Purpose

What does LFS deliver?  
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Undergraduate Student 

Experience 

Learning to lead meaningful change. 

Students in our programs get hands-on 

experience tackling the most urgent and 

critical issues in sustainability, climate 

change, human health, animal welfare, 

tracing the complex lines of connectivity 

between land, food, and society.

…cont’d next page

Graduate Student Experience

We educate and train systems thinkers and 

solution seekers. Our graduate students 

develop the skills to think creatively, take 

risks, manage emerging challenges and 

collaborate with others in the system to lead 

positive change, and design preventative 

strategies that protect the health of 

people, plants, animals, and our planet.
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Research

We advance knowledge to change the 

systems that change the world. Internationally 

recognized for research excellence in 

foundational and applied knowledge, UBC 

LFS works with local and global 

communities, key stakeholders and 

Indigenous peoples to create new 

knowledge, innovations, policies and 

practices for greater equity, food security 

and sustainability for our people, plants, 

animals and environment.

Brand Purpose (cont’d)

Community

We are a tight knit community of solution 

seekers with a passion for health, food, and 

our environment. We believe in creating close 

connections between students, faculty, staff, and 

alumni, where relationships can blossom, and 

where support for each other helps us grow into 

confident, compassionate thinkers who care for 

each other, and our environment.



Positioning – Key Messages
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Prospective Undergraduate and Graduate 

Students 

Our programs and hands-on learning empower 

students to engage with the challenges our local 

and global populations face and develop real-

world solutions. 

Parents of Prospective Undergraduate 

Students 

Our undergraduate degrees give students the 

hands-on skills, knowledge and readiness to 

launch diverse professional and research 

careers that make a better world.

Government

We generate solutions to critical issues facing our food 

system, human health and the welfare of animals through 

education, research and community engagement.

Alumni

Our faculty and staff engage with our alumni community 

to foster career advancement, lifelong learning and 

connections amongst peers, industry and current 

students. 

Industry

Through innovative partnerships, we put research into 

action across sectors and connect graduates to careers 

solving urgent challenges facing the future.



Attributes

Collaborative

Innovative Proud

Open
Rigorous
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Brand building blocks



New Colours – Digital and Print
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Nature-inspired graphics
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Iconography
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UBC Masterbrand (hence, this is branding lite)
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UBC Masterbrand typography, LFS colours
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How it can apply to…
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Posters
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Print ads or 
posters

How it can apply to…



How it can apply to…
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Digital 
campaigns



How it can apply to…
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Instagram



How we applied to…
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Instagram 



How it can apply to…
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Merchandise



Tools and templates 
for you



New 
floor 
banners
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Digital signage three templates 

available as PowerPoint slides



Icons
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PowerPoint 
slides



Canva Pro overview session to come
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Use these in your everyday 
communications:

PowerPoint, digital signage templates, icons saved on 

LFS Intranet under Communications:

my.landfood.ubc.ca/communications/brand-resources/

For poster templates – LFS Canva is a simple 

design tool. Connect with Communications team 

for the Canva log-in. Overview session to come…

Have a question? Let’s talk: 

• Shannon Wong  (Shannon.wong@ubc.ca) 

• Pia Lim  (pia.lim@ubc.ca)

• Karen Lee (Karen.lee98@ubc.ca) 
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Communications team’s next 
steps:

Re-design merchandise, current digital and print 

pieces (summer, ongoing)

Update recruitment materials in collaboration with 

Student Services & LFS photo bank of images 

(summer) 

ReachOut magazine – facelift (2022 fall)

Land and Food Systems website renewal 

(2023)

1
2
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4
5

Tag line – explore new tag line with student focus 

group (Grounded in Science, Global in Scope)



Thank you


